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Introduction

Between 1 September and 24 October, 2020, Mediapoint, a Moldovan new media
organization, and MEMO 98, a Slovak non-profit specialist media-monitoring
organization, monitored social media in the run-up to the 1 November presidential

election in Moldova.

The main purpose of the monitoring has been to determine the impact of social media
on the electoral process and the extent to which social media serve as a platform to
provide important information that voters need in their decision making. While in
general, for most people, television remains the primary source of information about
politics, the growing relevance of social media inspired us to monitor the use of
Facebook and Instagram during the Moldovan elections. According to a survey by the
International Republican Institute’s (IRI) Center for Insights in Survey Research released
in September 2020, the internet and social media are important sources of information

people use to access political news and information in Moldova'.

The monitoring also focused on topics and issues discussed in the context of elections.
When it comes to social media, we have focused on profiles of contesting political
parties and individual politicians. From a wider perspective, we also wanted to assess
the overall role of social media in the elections and their potential impact on election

integrity, particularly the level of public trust and confidence in the process.
Mediapoint and MEMO 98 will issue a more comprehensive final report covering the

official campaign period as well as the second round (in case it is held) within a few

weeks after the elections.

" Center for Insights in Survey Research. 2020. Public Opinion Survey: Residents of Moldova July 16, 2020 - August 23, 2020
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Social media in Moldova

According to the data from the National Regulatory Agency for
Electronic Communications and Information Technology of
the Republic of Moldova, by the end of June 2020, 689
thousands of people went online using fixed internet access
services, while almost 2.1 mil Moldovan citizens did so by
using mobile broadband services. The Digital 2020 report on
Moldova released by We are social and Hootsuite indicates a
number of 3.07 millions of devices connected to the internet
in January 2020.

A survey released by The “WatchDog.MD” Community, in
cooperation with CBS Research shows that 54.9 percent of
people aged between 18-29 years are using social networks as
information resources, while this share decreases with a
higher age, with only 14.8 percent of people aged 60+ using
social media for information purpose. While people use social
media as information resources, the data from the same
survey shows that only 21.4 percent of the youth (18-29 years)
trust the information they see on social media. The older the
group age, the less trust in social media was noted, with only
3.6 percent of people aged 60+ thinking of social media as a

trustful source of information?.

2 Watchdog.md (2020) Survey: Socio-political trends and disinformation impact during the pandemic
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1.6

million

active social media users

on Facebook and Instagram

It is important to mention that this
year, all entities who want to run ads
about social issues, elections or
politics on Facebook and Instagram in
Moldova are required to complete an
authorizations process. Facebook
policy requires that any advertiser who
wants to create or edit ads targeting
Moldova that reference political
figures, political parties or elections
(including “get out the vote”
campaigns) must go through the
authorization process, place "Paid for
by" disclaimers on ads and have these
ads enter the Ad Library. This includes
any person creating, modifying,
publishing or pausing ads about social
issues, elections or politics. These
persons have to submit an ID issued by
the Government of Moldova and to
submit it for review to Facebook.
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Presidential election 2020
and COVID-19

The Parliament set the date for the presidential election for the 1st of November.
The upcoming election will be the second direct presidential election since 2016
when the Constitutional Court declared the 2000 constitutional revision which
required the president to be elected by the parliament, as unconstitutional. The
president is elected for a four-year term. The official campaign starts 30 days before
election day, on 2 October. By law, campaigning prior to this period, including during
candidate registration, is prohibited. The contestants are to participate in elections
on an equal basis and have an equal right to use mass media, including

public media.

Pandemic-related restrictions and health concerns significantly impacted the
conduct of the campaign. The ODIHR Needs Assessment Mission report mentions
that “restrictions on ‘in person’ campaigning raised the importance of television and
gave advantage to the political forces that control certain broadcast media. These
conditions forced contestants to focus on online rather than traditional campaign
methods, which will still include small-scale rallies, door-to-door canvassing and

distribution of printed materials”.?

® OSCE/ODIHR. 2020. Needs Assessment Mission report (17-21 august 2020)
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Preliminary findings

In the period between 1 September and 24
October we monitored 37 public pages of
political parties and politicians, who
produced a total of 3706 posts on Facebook
and 514 posts on Instagram. These posts
generated a total of 2,706,428 interactions on
Facebook and a total of 190,626 interactions

on Instagram.

Facebook was generally far more used
compared to Instagram. Only five
presidential candidates used their Instagram
account as a campaign tool, and in fact no
political party relied on this platform to
actively promote its candidate. The number
of interactions generated on Facebook was
14 times bigger than the one generated on

Instagram.

In the electoral campaign, the most active
party was Partidul Nostru with a total
number of 343 posts on Facebook, while the
most active candidate was Renato Usatii with
273 posts on Facebook. During the electoral
campaign, the number of interactions on the
candidates' pages was about 13 times higher

than on the parties' pages.

The most popular candidate on Facebook by
the number of interactions was Renato Usatii
while the most popular party was Partidul

Actiune si Solidaritate.

The most covered issues measured by the
number of posts of candidates and parties
were Roads and Infrastructure, Reunification
with Romania, Salaries and Pensions. The
fifth most covered topic was COVID-19. In this
regard it isimportant to note that the
electoral campaign took place in the context
of growing dissatisfaction with the way the
government has handled the

COVID-19 pandemic.

Issues that generated most interactions from
Facebook users were Salaries and Pensions,
Education and Corruptions and bribery

schemes.

The problems of the judicial system as well
as those related to pensions and salaries
were the most commented issues.The posts
regarding the judicial system generated also

the most negative emotions on Facebook.

A total of 70 percent of interactions during
the campaign was accumulated by two

candidates - Maia Sandu and Renato Usatii.

The Youtube platform was not used as a
regular campaign tool in these elections.
Only two out of eight candidates posted

videos on their YouTube channels.

Politicians and parties registered in the
electoral race spent over €40,616 for
Facebook and Instagram advertising during a
period from 4 August - to 29 October 2020.

Between 4 August and 29 October, there were
in total 3,549 advertisements on Facebook
and Instagram in the Republic of Moldova on
social, electoral or political issues, with a

total value of € 63,590 or about 1.2 million lei.

Among presidential candidates, Renato
Usatii spent the most money on advertising
on social issues, elections and politics,
starting from 4 August. At the same time,
Dorin Chirtoaca was the only candidate who
did not use a single euro for promotion on
Facebook and Instagram, according to

Facebook Ads Library.

Moldova Social Media Monitoring

Chisinau, Balti and Ungheni are the top 3
cities where most advertisements on social
issues, elections or politics have been

delivered in the last 3 months.

In the 3 weeks of the election campaign (2 -
24 October), the candidates posted an

average of 122 posts on Facebook.

Unlike during the previous elections, the
topic of $1 Billion Bank Fraud is not in the top
ten most discussed issues on the pages of

politicians and parties.

"Televiziunea Centrala", was the one that
created the most ads on social issues,
elections and politics (331 ads created on
Facebook and Instagram), in comparison
with other media institutions, since 4 August.
It was also the media institution that spent
the highest budget, according to the
Facebook Ad Library.
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Facebook posts

Total number of posts by candidates (2-24 October 2020)

Renato Usatii Violeta Ivanov Igor Dodon Dorin Chirtoaca

Octavian Ticu Andrei Nastase Maia Sandu Tudor Deliu
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Facebook posts

Total number of posts by parties (2-24 October 2020)

F Nostru

MISCAREA POUTICA
UNIREA

Partidul Nostru

Miscarea Politica Unirea

/pas/ Partidul Actiune si Solidaritate
PLATFORMA
Partidul Platforma Demnitate si Adevar
B o P
A
PARTIDUL Partidul SOR
SOR

Partidul Liberal Democrat din Moldova

Partidul Unitatii Nationale

*+ O
e"'ﬁ'llllllllll

Partidul Socialistilor

-
)
X
=



08

Facebook posts

Total number of 1interactions with posts of candidates (1-24 October 2020)

567295

I 410366

Maia Sandu

139724
114676

Andrei Nastase

104203

Renato Usatii

lgor Dodon Dorin Chirtoaca
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The total number of interactions
represents the sum of reactions,
shares and comments to the posts of
candidates on Facebook. About 70
percent of the total number of
interactions were generated by the
posts of Renato Usatii and

Maia Sandu.
45514
31195
6684
| —
Violeta Ivanov Octavian Ticu Tudor Deliu
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Facebook posts

Total number of interactions with posts of parties (1-24 October 2020)

86000

The total number of interactions
represents the sum of reactions,
shares and comments to the posts of
candidates on Facebook. About 47

percent of the total number of

interactions of parties were generated
37896 by the posts of Partidul Actiune

si Solidaritate.
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